
Module: Consumer and Citizen Engagement
Course: Consumer Engagement in Plastic Packaging Circularity
Educational profile: general
ECTS points: 3

Education level: EQF 5
Prerequisites Secondary education

Target group A course dedicated to people who want to adopt the consumer-centred
approach in their activities and to engage consumers in plastic packaging
circularity

CLASS
LANGUAGE

ENGLISH

LECTURERS Virpi Rämö, Nina Kukkasniemi

Number of
hours of classes

within
individual forms

of classes

Lectures Classes Workshops Online Tasks Project Laboratories
9 10 5 6

COURSE
OBJECTIVES

After completing the course students can:
C1. Identify different kinds of consumers and analyse the change of consumer
behaviour regarding circular plastic packaging.
C2. Critically evaluate circular communication and engagement activities
targeted to consumers of plastic packages.
C3. Explain and analyse consumer value creation types regarding circular plastic
packaging.
C4. Innovate consumer engagement activities for circular plastic packaging

Reference to
learning

outcomes

Description of learning outcomes Verification of
learning outcomes

Knowledge
C1. The student can identify different kinds of consumers

and target groups and their consumer behaviour in
plastic packaging circularity.

Online task



C2 The student understands the importance of accurate
communication regarding circular plastic packaging.

Online task

C3 The student understands the value creation approach
and its basic concepts.

Online task

C3, C4 The student can explain relevant consumer and
business value creation types in the circular plastic
packaging sector.

Online task & project
task

Skills
C1 The student can sketch future consumers and target

groups in the plastic packaging industry.
Online task

C2 The student can critically evaluate communication of
plastic packaging solutions in relation to circularity.

Online task

C3 The student can identify and analyse how consumers
create value of different circular plastics packaging
solutions.

Online task

C4 The student can innovate solutions that improve
consumer value creation and engagement in plastic
packaging circularity.

Project task: project
documentation.

Responsibility and autonomy
C1-C4 The student is responsible for the utilisation of circular

principles in his/her/their activities.
Learning log

C1-C4 The student actively collaborates with different
stakeholders related to the course tasks.

Project task, learning
log

C1-C4 The student develops his/her performance and
supports his/her/their fellow students.

Learning log (includes
a question about
group performance)

Students’ own workload (in didactic hours 1h did.=45 minutes)**

Participation in lectures                            9 hours
Participation in classes?                            10 hours
Preparation to classes:
Online tasks including self-studies        5 hours- asynchronous in Moodle



20 hours independent work with online tasks

Orientation and learning log                     6 hours independent work

Project tasks                                                  6 hours meetings (orientation, steps, pitches)
(synchronous telco)
20 hours independent teamwork

Credit/examination
others (indicate which)                             Tasks, project and learning log, no final examination
TOTAL:
ECTS points:                                                 3 ECTS

PREREQUISITES Topics Tasks
COURSE
CONTENT

1. Consumer behaviour and
circularity.

2. Consumer communication
and engagement.

3. Value creation and circularity.
4. Innovation project

1. Online tasks: Poll and consumer
analysis.

2. Online tasks: On-pack
communication of plastic
packaging

3. Online tasks: Value creation
analysis regarding reusable
plastic products.

4. Project task: Innovation project
in a team.

5. Learning log

LITERATURE
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reading)
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_Foresight_and_Innovation

OPTIONAL
LITERATURE
(including at
least two items
in English,
either books or
articles)
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THE
BIOGRAPHIES
OF THE
TEACHERS
CONDUCTING
CLASSES

Nina Kukkasniemi, M. Sc. (Tech.), is a Senior Lecturer in Bioproduct Engineering
at Tampere University of Applied Sciences. Her work is especially related to
packaging and printing, pulping and recycling technologies as well as forest
bioproduct engineering, and innovation projects, all mixing the elements of
circular economy. She holds a vocational teacher degree and is especially
specialised in new teaching methodology as well as team coaching activities.
Nina’s professional background is in the packaging industry where she
successfully worked as a customer value manager in several value driven
customer projects in an international company.

Virpi Rämö, M. Sc. (Tech.), is a Senior Lecturer in Bioproduct Engineering at
Tampere University of Applied Sciences. Her work is especially related to paper
and paper board production, surface treatments, sustainable industrial
production, recycling, forest bioproducts, innovation projects, and circular
economy. Virpi also has a pedagogical education, and she is a recognised expert in
facilitating training, who applies innovative teaching methods. Virpi’s
professional background is in research and in the chemical industry where she
successfully worked as a researcher and a development manager in renewable
and circular solutions in an international company.

TEACHING
METHODS

Lecture
Teamwork & project work
Consumer research activities
Practical online tasks
Case study
Self-evaluation
Peer review
Learning log

TEACHING
AIDS

Classes by supervising teachers
Industry expert lectures/Key notes (synchronous telcos)
Video lectures, expert interviews
Online units with readers and tasks in Moodle

FORM AND
CONDITIONS

Practical online tasks
Project work in teams
Learning log



OF
ASSESSMENT


